A randomized controlled study of short-term and long-term effects of tailored information versus general information on intention and behavior related to early detection of cancer.
The effects of computer-tailored information and general information on passive detection (i.e., being alert to cancer symptoms) and help-seeking intention (i.e., consulting a physician with possible cancer symptoms within an appropriate time) were assessed and compared with those in a control group, in a randomized controlled study with a pretest and two posttests. Shortly after the intervention, significant differences between the study groups were found in passive detection and help-seeking intention. Six months after the intervention, there were still differences between the tailored information group and the control group in passive detection and help-seeking intention. We conclude that there were very positive effects of the tailored intervention on passive detection and help-seeking intentions and behaviors in the short term, but additional research is needed to assess ways of maintaining these effects in the long term.